A Little Black Book of Fundraising
Ideas from Clubs in the Sierra Pacific Region offering
support in fundraising for club projects and the
Soroptimist Mission

A global volunteer organization working to improve the lives of women and girls though programs leading to
social and economic empowerment

EASY to LOW-EFFORT FUND RAISING TIPS
For the Operating Budget:







Have a piggy bank for Happy Bucks’. Circulate the piggy at each meeting and ask each member
to share something they are happy or grateful for. Then they put in a $1 (or more).
Occasionally fine members who aren’t wearing their pins or name badges to meetings.
Hold a White Elephant sale as a meeting program. Get rid of those hidden “treasures”.
”Hold an Imelda Marcos Contest.” Members inventory ALL of their shoes and pay the treasury
10 cents per pair. For fun, separate shoes into categories, e.g., heels, flats, sandals,
tennis/athletic shoes. Give a certificate to the person having the most shoes in each category,
and a certificate for overall most shoes.
Have a sales table at the Fall District meeting and Spring conference. Raffle items are especially
popular.

For the Service Budget:











Participate in the annual Macy’s “Shop for a Cause” held each August. Sell discount tickets for
$5 each and keep all the money from ticket sales.
Sign up for the local grocery store kickback (Raley’s / Nob Hill, etc.)
Sign your club up as a “Smile. Amazon” recipient so a % of Amazon purchases made at
Smile.Amazon.com are directed back to the club. Invite friends and family to sign up on your
club account, too.
Partner with a business or store to sell goodies or crafts. For example, set up a table in a
bookstore or fabric/craft store to sell cookies or accessory items.
Large community events (festivals/fairs) often need paid helping hands in the background to
prep items, do set-up or clean-up.
Pre-print some fund raising envelopes and have them scattered around tables at all of your
functions. Many times people attending an event are moved to donated to the organization but
have no way to do it.
If you’re holding an auction, have the auctioneer add an item at the end called “Fund a Need.”
The auctioneer can announce that many of those attending did not have an opportunity to
purchase an item but might still like to make a donation. S/he then calls out amounts starting
with $100, then $75, then $50, then $25 (or any increments you agree upon), and those wishing
to donate at a particular level can hold their paddles up, the auctioneer calls their number for
that amount, and they can write a check before leaving the event.
When holding a fund raiser, be sure to invite the executives from the organizations that your
club supports and acknowledge them at the event.
Find a way to include a fund raising component in everything you do.
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Project: Wine and Food Pairing Fundraiser
Submitted by SI San Luis Obispo

Proceeds Earned: $ 3,393.08
Contact Person for more info: Carol Werth
Email: cwerth43@aol.com

Phone: 805-619-7605

Hours Required: 57 approx. (probably more)

Funds Required: $550 to start

Process: Club approval to look for venue with guest capacity we could manage. Set date, make deposit
and determine ticket price based on known costs (wine, room rental, food). Get insurance as required,
request auction items from businesses and individuals, pick them up, sell tickets, and make event
brochures and auction item cards
TIME LINE: 2 or 3 months
HOW PROMOTED: Facebook, invited friends, and posted on NEXTDOOR – local neighborhood online
group.
WHAT WORKED: A beautiful winery with a reduced room charge for non-profits. Winery provided
glasses and winery employees’ poured wine. Members made appetizers to pair with wine to keep
costs down
WHAT DIDN’T: Needed to have more space for seating, not just standing, not enough tickets sold to
the public. 39½% of tickets sales were members who also made appetizers, provided auction items,
purchased auction items and worked at the event – which meant they could not totally relax and
enjoy.

2

Project: Motor Madness
Submitted by: SI Oakdale

Proceeds Earned:$20,000
Contact Person: Debbie Carreira
Email: new4carr@sbcglobal.net

Phone: 209-847-2980

Hours Required: 40-50

Funds Required: $500

MAIN IDEA: We attempt to sell 400 tickets @$100 each. Each ticket admits two adults over 21 to a
fun evening of all you can eat hearty hors d’oeuvres, beer, wine, soft drinks and dessert. The main
door prize is either a new Harley Davidson Motorcycle (up to $14,000) or $10,000 cash. There are 1012 other donated door prizes. The first ticket drawn is the winner of the Harley or cash. Subsequent
tickets are drawn for the other door prizes. We announce the grand door prize last.
We also have a raffle of various donated items that consists of buying tickets and placing them in bags
for the items guests wish to win.
TIME LINE: The event is held the last Saturday in March. We begin with ticket printing in December so
that members have them available for Christmas gifts. We devote a club meeting in January to launch
the fundraiser and distribute mailers and tickets.
HOW PROMOTED: Letters are mailed to previous ticket purchasers, press release in newspaper and
club Facebook page.
WHAT WORKED: Homemade hors d’oeuvres and cheesecake with fresh fruit toppings. Writing
personalized messages on the letter invitations. Hiring a professional entertainer as our emcee.
WHAT DIDN’T: Serving to many frozen hors d’oeuvre items. We also tried tri tip sliders but they didn’t
go over well.
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Project: Spring and Fall Bunco
Submitted by: SI Calaveras

Proceeds Earned: $1,750 combined from both events
Contact Person: Carol Giannini
Email: carolljo@yahoo.com

Phone: 209-728-0760

Hours Required: 10

Funds Required: none

MAIN IDEA: A fun time having lunch and playing two games of bunco. Tickets cost $25 which includes
a light lunch made by members. Members provide prizes for the players. Usually about 36 people
TIME LINE: Promoted the event one and a half months ahead.
HOW PROMOTED: Social media, website and newspaper
WHAT WORKED: The event provided a lot of socializing which people enjoyed.
WHAT DIDN’T: Each bunco group plays differently so we had to write out rules so that everyone was
on the same page.

4

Project: Rada Cutlery Sales
Submitted by: SI San Luis Obispo

Proceeds Earned: $300 to date
Contact Person: Carol Werth
Email: cwerth43@aol.com

Phone: 805-619-7605

Hours required: Flexible depending on the options used to sell e.g. catalog sales or setting up a table
at an event.
Funds required: Only required for a pre-sale order. See notes in “Process”
TIME LINE: Project may be ongoing. We used it to generate extra money for our LYD recipients
PROCESS: Describe the product and the fundraising options with your club. To get information from
Rada, call 1-800-311-9691. Rada will assign you a customer number and password for online orders so
friends and relatives can order no matter where they live. You earn 40% of sales. Rada sends 10 free
catalogs and other materials to help you. All products are made in the USA. If you pre-order like our
club did for sales at the district meeting, you have 90 days to sell or return. There is a COD option
which costs more than using a credit card to prepay. If you sell at a district meeting or other event,
demonstrate the product and be sure to have enough to sell. The tomato slicer and cheese knife are
great sellers.
If you choose to just do catalog sales, there are no funds required in advance. For catalog sales, with
delivery to one address, shipping is affordable. Do not take an order that will be delivered directly to
the customer. No profit in that. Just have them order directly online. The sale will be credited to your
account.
HOW PROMOTED: Direct sales at the district meeting, one club catalog order and online sales
WHAT WORKED: Knives sell themselves and are great gifts. No investment and you can keep selling
as long as you want 90 days to sell pre-orders is very helpful. The fundraiser can be combined with
other events your club sponsors
WHAT DIDN’T: We didn’t order enough cheese knives and steak knives to sell at the meeting.
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Project: Enchanted Teddy Bear Tea
Submitted by: SI Calaveras County

Proceeds Earned: $3,000
Contact Person: Carol Giannini
Email:carolljo@yahoo.com

Phone: 209-728-0760

Hours Required: 50
Major sponsor: Dignity Health

Funds required: $2,000

MAIN IDEA: A Fun Magical High Tea for children. Before sitting down for tea there is a craft table,
raffle prizes for children and adults and a visit from Mr. & Mrs. Claus. During the tea entertainment is
provided. Tickets are $27 for adults and $15 for children under 12. Tickets are limited to 160
TIME LINE: Planning for the event starts in August with the tea held the second Sunday in November.
HOW PROMOTED: Social media, online news and the website.
WHAT WORKED: The children always seem to have fun with everything that is offered.
WHAT DIDN’T: Over the nineteen years of this event, problems have arisen with many things. But we
do a wrap meeting after the event and review any problems and try to correct prior to planning the
next one.
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Project: Spaghetti/Bingo
Submitted by: SI Modesto North

Proceeds Earned: $17,000
Contact Person: Melissa Leamer
Email: dcomygshh@yahoo.com

Phone: 209-740-8384

Hours Required: All members’ day of the event
plus, planning meetings
Funds Required: $1,500 plus deposit for facility
MAIN IDEA: An evening of fun, food and fundraising. A dinner consisting of pasta (with the sauce
made by a committee of 3 to one recipe), salad, bread, dessert, and beverages. Play 5 games of bingo
and 6 silent auction tables. Tickets sell for $35 or a table of 8 for $250. We also have both silent and
live auction items donated by our members and businesses in our community.
TIME LINE: The planning for this event is 9 months in advance
In January the location is secured. In May begin sending out letters requesting donations for silent
auction items, tickets are printed and a member work schedule in place. The event is scheduled for
the end of September depending on the facility.
HOW PROMOTED: Members, Facebook and word of mouth
WHAT WORKED: One free bingo game with each ticket and two bottles of wine when purchasing a
table. Kid’s bingo and kids’ game area with volunteers to entertain them for the hour the adults play
bingo.
WHAT DIDN’T: Because of the support of all our members the event works quite well
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Project: Crab Feed
Submitted by: SI Madera

Proceeds Earned: $19,000 -$21,000 depending on ticket sales
Contact Person: Jane Gutknecht
Email: jfgutknecht@comcast.net

Phone: 559-661-0219

Hours Required: All members-day of event 9 hrs.
plus planning and shopping in advance : selling tickets

Funds Required: $14,250

MAIN IDEA: An “all you can eat” crab feed with salad, pasta and bread. Ticket prices this past year
were $50 for adults and $20 for children. Very limited children’s tickets sold-less than 15. Capacity is
about 500 people. Drinks are sold at the bar and include sodas, water, beer and wine Madera High
School Rotary Interact students help serve the food and bus the tables.
There are also raffle and silent auction items, including a grand prize raffle at the end of the night.
The dessert silent auction is very popular. Members contribute a dessert item. There are usually
about a dozen items, everything from cookies, cakes, pies and chocolate covered strawberries. Since
dessert is not served as part of the crab feed, people who want dessert will bid large dollar amounts
on these items.
Another fun activity is the crab necklaces which are used for a game of “heads or tails”. The winner of
the game receives $500. To enter the game, participants bought a crab necklace with some players
buying more than one. . We use an app on a phone to spin. Before each spin each player has to select
“heads” by placing their hands on top of their heads or “tails” by placing their hands on their hips. If
the player has guessed correctly, they continue on with the game, losing players eliminated. Once
there are about 10 players left, they had them come to the front of the room and the game continued
until there was only one winner. The winner of the game receives $500.
TIME LINE: December through the end of February with the event being held the last Saturday in
February at Hatfield Hall at the Madera Fairgrounds.
HOW PROMOTED: Local newspaper, signs around town and members
WHAT WORKED: This is our 26th year so our club has it down. There are various committees that
perform different activities – kitchen crew, bar set-up and servers, ticket sales, seating and greeting,
marketing, raffle prizes, silent auction, table set-up and clean up and food service
WHAT DIDN’T: If our club members didn’t sell tickets and actively participate it wouldn't work so well
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Project: Regifting Party
Submitted by: SI Visalia

Proceeds Earned: $366
Contact Person: Shannon Maskal

Email: Shannon.maskal@gmail.com

Phone: (559) 280-3394
Hours Required: 2 hrs. for event

Funds Required: Few dollars for some plain paper

MAIN IDEA: A month after Christmas, members and friends bring gifts to be “regifted” in a silent
auction format. Each item is set out on a table with a paper and pen for attendees to write their bid.
At the end of the evening, the highest bid wins the item. We held the event in the meeting room of a
restaurant where attendees purchased dinner and wine.
TIME LINE: A few weeks before the event we emailed a flyer. The week before the event we gave a
reminder at a meeting and emailed out another reminder.
HOW PROMOTED: Email flyer and announcement at meetings.
WHAT WORKED: Having the event in the evening and serving wine was a great hit!
WHAT DIDN’T: We needed more paper and pens because many members bought multiple items to be
“regifted.’
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Project: Annual Hors d’oeuvres Festival
Submitted by: SI Merced

Proceeds earned: 2017-gross income $25,291: net $16,461.
Contact Person: Geri Brown and Amy Taylor
Email: justusnow@comcast.net; ataylor@co.merced.ca.us.
Hours Required: The event runs from 5:30 PM – 8:30 PM. We partially set up Thursday evening with a
social following; balance of set up and tear down on Friday. The boys from Merced High School FFA
bring and return the heavy items from our storage unit. Members either cook ahead and freeze the
food or cook Thursday and Friday.
Funds Required: Very little is paid before the income from the sale of tickets starts rolling in.
We have a particular theme each year and the food booths are decorated in line with the theme. We
also have a raffle where you don’t need to be present to win. There is a poster indicating the
programs we donate to. We are very fortunate to be able to hold the event in the back yard of one of
our members which makes for a very welcoming atmosphere. We try to match the music which plays
throughout the yard (thanks to one of our “soroptimisters”) to the theme.
TIME LINE: We have a committee for the event and they start meeting in September as the event is in
May. In January, the committee starts meeting twice a month. We set aside one club meeting in May
to go over all the details of the event. Recipes chosen by the booths, are handed in by February 15th
with a tasting social planned for March 30th.
HOW PROMOTED: One committee member is assigned publicity. Posters are given to club members
to hand out to businesses they frequent. Public service announcements are prepared and sent to
local radio stations. A photographer from the Merced County Times attends the tasting social for an
article. Once a week for about a month they also run an ad in the event column. The Merced Sun Star
will also run one for about a week before the event at no cost to us. E-blasts are sent to the
organizations we support as well as any other appropriate ones. Flyers go out to the City, County and
Hispanic Chambers, Merced County Office of Education, Merced and Visitors Bureau, and city, county
and state legislative offices.
WHAT WORKED: This is our 43rd annual event. You could say we’ve got everything working smoothly.
A couple of years ago we decided to hire professional bartenders and this has worked out
marvelously. Previously we had used husbands of members and lines would form as they would tend
to visit while tending bar. It’s well worth it to have the professionals.
WHAT DIDN’T: We have had entertainment but generally did not work as guests are moving through
the yard for food and drinks
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Project: Christmas Craft Show
Submitted by: SI Mariposa

Proceeds Earned: Net Profit: $5,200-$5,600
Contact Person: Karen Verdugo
Email: kverdugo@sti.net Phone: 209-742-4680
Hours Required: 22+ shopping Funds Required: $4,700
MAIN IDEA: A two- day event where vendors sell their hand-crafted items. Seventy spaces are rented
to vendors, a raffle of items supplied by both club members and vendors.
TIME LINE: 3 days – 1 for set-up, 2 for the show plus shopping
HOW PROMOTED: Ads, press releases, free internet ads, community calendar, flyers, Facebook and
radio free ads
WHAT WORKED: We have been doing this event for 14 years and it is anticipated yearly for people
shopping for Christmas.
WHAT DIDN’T: Due to vendor demand we added another small building but then had complaints from
vendors that people weren’t coming in and it was too far from the two main buildings.
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Project: Salad Luncheon & Silent Auction
Submitted by: SI Kerman

Proceeds Earned: $6,116.
Contact Person: Linda Geringer & Laura Horne
Email: kemchmbr@sebastiancorp.net

Phone: 559-846-6343

Hours Required: Set up day – 7 members @4 hrs.
Day of Event 15 members @4 hrs.
Funds Required: $650-$700

MAIN IDEA: Members make 2 salads with each to serve 12 people, sell tickets and canvas businesses
for donations for the Silent Auction. Some items are new, others gently used (glassware, bowls,
books, purses, toys, holiday décor, jewelry, pictures etc.(kind of like a yard sale) and garden plants.
We will sell anything! Attendees start bidding on items as soon as they arrive for the event. Lunch is
served at noon and we usually present our “Live Your Dream Award” recipient her award. Event is
from 11:30-1:30.
TIME LINE: Start selling tickets about 6 weeks prior to event, contact businesses and collect silent
auction items all year long.
HOW PROMOTED: Kerman News and posters
WHAT WORKED: Large assortment of auction items, good ticket sales! The more items and more
attendees equals better profit. Assigning duties makes it all run smoother.
WHAT DIDN’T: To much work if you don’t have all members on board. Need member cooperation and
attendance.
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SI NORTH SAN MATEO SHARING SUCCESSES
Proceeds Earned: Profit has been up to $20,000
Step into Spring, the club’s largest fundraiser, is held on a Friday evening in March from 5:30 – 8:00
pm. We begin the work in October/November with establishing committees. Event is a silent auction
with a cash bar and a guitarist as entertainment. Hot and Cold appetizers, salads, cold cuts, side
dishes and desserts are provided to attendees. We also have a balloon/raffle ticket sales to raise
funds to present to a selected non-profit that mirrors our mission.
Balloons, wine/beer, food, flowers are donated by members; outside donors also provide food,
auction items, services.
The event is promoted by flyer to members’ families and friends; also on social media and traditional
media; flyers posted locally in businesses and offices.

ALSO –
Net Proceeds: About $1,300
We do other smaller fundraisers like a Bag It Sale. Members make one or more bags (handbags or
totes, etc.) filled with goodies with a theme like a Spa Day, Picnic in the Park.
All items are donated by members and we invite our families and friends.

si Salinas shares simple ideas for clubs of all sizes
Personal Endeavor Day – For the members of SI Salinas they spend time preparing specialty items to
offer for sale to each other, other Soroptimists and, ultimately guests who are quite possibly
prospective members. The event is infectious and really inspires women to come up with creative
projects that others might choose to buy. The event is held towards the end of the year – often
November, since Christmas shopping is on people’s minds and, the gifts they find at Personal
Endeavor Day won’t show up at a big-box store. They are special and unique items!
Members donate the homemade items wrapped/packaged as benefits the item offered. The funds go
directly to the club. We have been fortunate to have lovely homes offered for the event thereby
avoiding a facility fee. The host club offers the beverages, napkins, plates and everyone brings finger
foods to share.
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Project: Garden Tour and Luncheon
Submitted by: SI Taft

Proceeds earned: $4,000-$5,000
Contact Person: Suzi Baker
Email: @bak.rr.com
Hours Required: 1-3 prep per member
6 hrs. day of event

Phone: 661-331-0420

Funds Required: $2,000 hall rental, gratuities for
servers, food and supplies

MAIN IDEA: Attendees are invited to walk through 4 or 5 gardens in our community between 9-11 am.
We then have a salad luncheon where all centerpieces on the dining tables are raffled off as well as a
separate raffle for wheelbarrow full of gardening supplies.
TIME LINE: Planning begins in January. The event is held either in April or May
HOW PROMOTED: Newspaper ads and members sell tickets for $30 each
WHAT WORKED: Each member is required to set a table, volunteer that day in various lined out jobs,
provide two large salads, donate a wheelbarrow item and stay for cleanup. We utilize the S Club
students and local cheerleaders from the jr high school and high school serve as well.
WHAT DIDN’T: Thankfully we have been successful and have not had any incidents or complaints.
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Project: Mardi Gras
Submitted by: SI Patterson
Proceeds Earned: $8,000
Contact Person: Juanzette Hunter
Email: juanzettehunter@hotmail.com

Phone: 209-892-6651

Hours Required: 20 hrs.

Funds Required: $2,500

MAIN IDEA: This event is advertised as the BIGGEST party of the year in Patterson. There is Mardi
Gras Magic in the air…there will be lots of food, drinks and good times to share! Funds raised at this
event will provide scholarship opportunities to young women in our community and provide
assistance to local women. Tickets are $25 in advance and $30 at the door. Ticket price includes
either 3 martinis’ or 3 beers and passed appetizers and a dessert station.
TIME LINE: 3 to 4 months
HOW PROMOTED: Posters at local businesses, ads in both Patterson and Newman papers, members
distribute “Save the Date” cards to friends, family and neighbors, Facebook, invitations are mailed to
local dignitaries and business owners in Patterson, Newman, Westley and Crows Landing
WHAT WORKED: Making sure the people on the committee are dedicated to working on the project.
Offered a complimentary shuttle to pick up guests from and back to their home
WHAT DIDN’T: We didn’t have enough volunteers to decorate set up before the event and clean up
after the event.
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Project: Festival of Trees
Submitted by: SI Hanford

Proceeds Earned: $50,000
Contact Person: Linda Silveira
Email: lindasilveira@att.net

Phone: 559-707-5283

Hours Required: 100+

Funds Required: $24,000

MAIN IDEA: Raffle 44-46 decorated and gifted Christmas trees ranging from $300 -$1,000 each.
Guests buy an event ticket which includes lunch and wine and then purchase opportunity tickets for
the trees.
TIME LINE: We begin planning right after the close of event by purchasing 44 trees and center pieces
for the next year. No further work until the fall.
HOW PROMOTED: The last week end in June reservation letters are mailed out to approximately 450
guest who are on the mailing list. This list comprises of the prior year’s attendees who continue to
attend and RSVP beforehand. They must RSVP and pay no later than the first weekend in August. If
not they will surrender their ticket for future attendance. Those who surrender their ticket will be
sold to those who are on our wait list. We have over 50/75 people in waiting each year. The event is
always sold out mostly in part to the quality of the trees, the great lunch and the friendly service
received from our members.
WHAT WORKED: Every year we see an improvement in profits. We have added photo opportunity
with Mr. & Mrs. Claus for children
WHAT DIDN’T: Still needing extra hands for clean-up.

16

Project: Christmas Home Tour & Luncheon
Submitted by: SI Taft

Proceeds Earned: $6,000-$8,000
Contact Person: Debby Woodson
Email: debwoodson@hotmail.com
Hours Required: 2-4 hours prep per
member– 8 hours day of event

Phone: 661-623-2458

Funds Required: $4,700 hall rental, gratuities for
servers, catering supplies

MAIN IDEA: Attendees are invited to walk through 4-5 homes decorated for Christmas in our
community between 9-11 am. Then we have a catered luncheon and fashion show from local
merchants and local entertainment perform. We have numerous door prizes and very generously
created raffle prizes.
TIME LINE: Planning begins in September and the event is held the 2nd Saturday in December.
HOW PROMOTED: Newspaper ads and members sell tickets for $30 each. Little advertising is needed
due to this being a traditional event and is always sold out.
WHAT WORKED: Members voted to begin using a local caterer for this event to provide a fancier
luncheon. But each member is required to set a table, volunteer that day in various lined out jobs,
donate a raffle item and stay for clean-up. We utilize our S Club students and local cheer leaders from
both junior high and high school to serve as well.
WHAT DIDN’T: Catering cost dipped into the profits a bit but members agree that due to the immense
amount of decorating required, not providing the food was appreciated.
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Project: Annual Tea Fashion Show
Submitted by: SI Tulare

Proceeds Earned: $6,940
Contact Person: Marmie Fidler and Trish Hiltin
Email: fidler1@gmail.com/thitlin@teamhcca.com

Phone: 559-901-4528

Hours Required:50 hours

Funds Required: $2,000

MAIN IDEA: We partnered with Tulare Hospital to bring awareness to women’s heart disease. Tickets
were $20 to enjoy a lovely tea with sandwiches and dessert, a fashion show, silent auction, raffle
prizes and a guest speaker. The women wore red and members decorated all the tables. 200 tickets
were sold.
TIME LINE: 3 months meeting and planning
HOW PROMOTED: American Heart Association, Chamber of Commerce, Facebook, posters, hospital
foundation and word of mouth
WHAT WORKED: All members participating and supporting each other and doing everything necessary
to ensure a successful event
WHAT DIDN’T: nothing
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Project: Holiday Affair
Submitted by: SI Manteca

Proceeds Earned: $9,000
Contact Person: Arleen Sevor
Email: les.ams2@verizon.net

Phone: 209-823-5356

Hours Required: 3 hours

Funds Required:$2,500 including cash prizes

MAIN IDEA: “The Holiday Event” is held in a bank in Manteca. Tickets are $75 a couple which
includes an open bar, a beautiful selection of hors d’oeuvres provided by the club members and a
chance to win one of 5 cash prizes. Raffle tickets are also available for gifts donated by club members.
TIME LINE: About 1 month
HOW PROMOTED: News media, Facebook, and members selling tickets
WHAT WORKED: This has been an on-going event for 37 years and it works well.
WHAT DIDN’T: Nothing
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Project: Wine & Shop
Submitted by: SI Tulare

Proceeds Earned: $7,201
Contact Person: Co-Chairs – Janelle Parreira
Phone: 559-730-0407
Ricelle Parreira
559-786-8298
Email: jparreira@mgreencpas.com and lilcalibebe4@aol.com
Hours Required: 40 hours

Funds Required: $1,200

MAIN IDEA: Held on October 25, 2017 to bring awareness to the public on Human Trafficking. We
partnered with the Tulare Outlets, wine tasting, food, fashion show, music, $500 shopping spree
drawing and other gifts donated by the Outlet Mall. A member of the Sheriff’s Department also
spoke. 400 tickets were sold at $25 each.
TIME LINE: 3 Months pre-planning
HOW PROMOTED: News media, radio, Chamber Posters, Facebook and word of mouth from members
WHAT WORKED: All members participating selling tickets, working to set up and pre-planning
meetings with Outlet Manager
WHAT DIDN’T: Nothing
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Project: Spring Fiesta Dinner/Dance
Submitted by: SI Mariposa

Proceeds Earned: $5,000 - $5,300
Contact Person: Karen Verdugo
Email: kverdugo@sti.net

Phone: 209-742-4680

Hours Required: 12 plus shopping

Funds Required: $4,000

MAIN IDEA: A Dinner/Dance with a no host bar, raffle and silent auction
TIME LINE: 1 evening plus a half day set up
HOW PROMOTED: Ads, press releases, flyers, Facebook and Radio free ads
WHAT WORKED: Changed the theme and menu to Taco Bar and offered frozen Margaritas from a Tri
tip dinner
WHAT DIDN’T: We always have trouble selling tickets as there is so much happening in our
community
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Project: Bingo
Submitted by: SI Lodi

Proceeds Earned:$2,000-$4,000
Contact Person: Deb Miller
Email: soaringfree21@yahoo.com

Phone:209-368-8173

Hours Required: 10 hours

Funds Required: $200

MAIN IDEA: Bingo and raffle with pizza dinner
TIME LINE: 3 Months
HOW PROMOTED: Flyers and member word of mouth
WHAT WORKED: When all members sell tickets, nice prizes, and raffle gifts and scheduling the event
on a night with no conflicts with the public. We usually have a good turn out as the place we hold it
at will only hold 80.
WHAT DIDN’T: Day of the week makes a difference for conflicts.
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Project: Denim & Diamonds
Submitted by: SI Clovis

Proceeds Earned: $10,116
Contact Person: Janie Hokanson
Email: kjhokey@yahoo.com

Phone: 559-981-6994

Hours Required: 95 hours

Funds Required: $4,500

MAIN IDEA: Our main fundraiser in October every year. A tri-tip dinner/dance and auction held at the
Clovis Rodeo Grounds with a “Country” theme.
TIME LINE: We start in January and work at it all year.
HOW PROMOTED: Posters in local stores, Facebook, Newspapers, Email blasts, Website, some PSA on
TV and a Banner over Clovis Ave before the event.
WHAT WORKED: All of the above.
WHAT DIDN’T: We are beginning to wonder if we need to change –up this event so people don’t lose
interest or do we need a different event?
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Project: Country Store – Halloween Party
Submitted by: SI Manteca

Proceeds Earned: $2,000- $2,500
Contact Person: Danette Jarred
Email: monogrammagic.com

Phone: 209-823-2166

Hours Required: About 5 hours

Funds required: $100

MAIN IDEA: This fun event takes place at the Boys & Girls Club in Manteca at lunch time. The cost of
the box lunch is $18 and raffle tickets sell 25 for $20. Members bring home- made items e.g. desserts,
white elephants and other items that are new and usually have 250-300 items. All items are on tables
and once lunch is underway they begin calling numbers and it goes very fast. The attendance is about
80 and members are dressed in Halloween attire and all tables are decorated with pumpkins which
are raffled off also. Prizes for scariest, most original and nicest costumes. Event runs from 11:30-1 pm.
TIME LINE: Last Tuesday in October
HOW PROMOTED: Social media, members
WHAT WORKED: Have done this event for many hears and it all works well
WHAT DIDN’T: Nothing
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Project: “The Classy Bag Affaire”
An oral auction with auctioneer
Submitted by: SI Santa Clara Silicon Valley

Proceeds Earned: Over the past six years have gone from netting $10,000 to $29,000 in 2016
Contact Person: Marilee Dunn
Email: 5255@aol.com

Phone: 408-838-5254

Hours Required: The club has only 19 members and 15 who participate. The chairs will spend up to
100+ hours each and members putting purses together, writing for donations and sponsors will
usually spend 25-50 hours.
Funds required: Upfront money $1,000 depending on your audience. We have been doing this for six
years and took over from a group who had done it for 10 years. Outlay is usually money for printing,
advertising; money for members who donate timeshares for the maintenance fee, and fill in's to make
a handbag more salable.
MAIN IDEA: To fill handbags (slightly used or new) with a value of $250. Major items like trips,
timeshares, restaurants, theaters, whale watching, horseback riding, museums, gift cards, wine
tasting and tequi jewelry. Bids start at $40 and jump $20 or more. You may choose a theme for each
handbag
Example: 4 day 3 nights at Vino Belio in Napa 2 bedroom/2 bath sleeps 6 with full kitchen
Valued at $1,500 usually goes for $2,000
49’er tickets w/tailgating and parking – 4 tickets – good seats
Valued at $1,500 usually goes for $2,000
TIME LINE:
l year to bring it all together
 Decide on date
 Where to have it – how many you want to plan for -225
 Restaurant-Hotel – restaurant you don’t have to pay room rental
 How many will it hold with 6 tables to hold the purses
 Get a professional auctioneer – sometimes they will volunteer
 Save the date cards – flyers for businesses
6 months before
 Send out donation letters for gifts and/or sponsorships; restaurants, theaters, hotels,
department stores and wineries. Members or friends who have timeshares who will donate,
trips and sports are very popular.
2 months before
 Have each member plan on putting together 1 purse
 Donations that are not designated for a particular purse can be used by anyone who needs it
 Gift cards are usually in each purse as a grabber like Nordstrom, Macy’s, restaurants etc.
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2 weeks before
 All 40 purses should be ready to be assembled, check to see if anything will help them to be a
better seller. Sometimes people buy just because they want the contents or they want the
purse.
 Purses need to be checked – all items listed and value of each purse is assigned by numberhigher value last, have one in each section. Usually 3-4 sections. 10 purses per section.
 Program needs to be printed – list of purses and what each contains with the number of the
handbag
 Members are selling tables of 8 at $50 per ticket. This year food cost was $39 so club made
$11 per ticket.
 Decorations are hand-blown glass purses.
 Favors for each participant – usually candy, pen, pencil. Each year it varies.
PROMOTION: Word of mouth by people who have come for many years who will call us for the date.
Usually we have it the last Saturday in February so we don’t interfere with other volunteer groups in
our city. We advertise in the local newspaper, historical society (of which we are a member), chamber
of commerce, local TV station and flyers.
WHAT WORKED AND WHAT DIDN’T: Each year we do a critique of what we can do better. We always
need more people to guard the purses because people want to look through them- with 15 people we
run a little thin. We need spotters so the auctioneer doesn’t close the bidding when people are still
bidding. 6 years ago we wanted 150 people and we have been over 200 the last 5 years.

This is a project that you can do with your club. Can have someone fill a handbag and auction it off or
raffle it off. We started with having a handbag valued at $50 plus goodies and then went to $100 and
the last 4 years to $250.
This can include the cost of the handbag if it is new. Most still have price tags on them. We haunt the
handbag sales at Macy’s, Wilson Leather, Outlets and use coupons. Some of our members have
trouble getting items and will buy the handbags as their donation.
We only have one fundraiser a year and this funds our “Live Your Dream,”” Dream It Be it,” Club
Giving and our local project which is a Free Christmas Store for 100 families below the poverty level.
We also fill 10 baskets valued at $150 to $1,500 and raffle them selling tickets 25 for $20. This brings
in an average of $4,000 for this portion of the event. With only 40 handbags that leaves 140 who
can’t buy so they buy raffle tickets.
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Project: Fund the “Dream” Game
Submitted by: Sierra Pacific Region Fundraising Committee
This game can be customized for use for fundraising by any club.
Looking for something new to use to increase participation in the Laurel Society, a member of the
Sierra Pacific Region Fundraising Committee came up with the idea of playing a bingo game. In
keeping with our theme of increasing funding for our dream programs, it was decided to call the game
“DREAM.”
Going on a custom bingo website and using the following steps she created our “DREAM” game.
Website: http://www.dltk-cards/bingo
Follow these steps after clicking Ready to begin
1. Select 5x5 number bingo card
2. Select theme – she used spring and that put a flower in the free spot.
3. Select black and white for printing
4. Select custom title – here is where you would put DREAM
5. You will put the number of desired DREAM cards as needed and your call out sheet
6. If you need 100 cards you will need to hit your back button and it will scramble the numbers and
give you different sequence so that no two cards are the same.
At each district meeting we sold the cards for $10 each with all proceeds going to the Laurel Society in
the name of the winner. If the winner was already a Laurel Society Member the funds would then be
applied to help them reach their next level. If 100 cards were sold and there was only one winner that
member would receive a membership in the Laurel Society. If less than 100 cards were sold and there
was one winner or even more than one, those members would have the option of writing a check to
reach the first level of $1,000 or start a monthly giving account or make donations at her convenience.
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Notes:

